
2025-2026 NHL REGULAR SEASON

Decoding sponsorship 
value across the NHL 
media mix
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2025-2026 NHL SEASON Executive Summary

The NHL delivers massive 
exposure opportunity, across 
placements built for every 
budget. Winning share of voice 
takes a real media strategy
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$3.22B
Total Sponsor Media Value across 
Broadcast & Social  ·  +12% YoY

Regular Season

$1.77B 16.6M
Total posuresSponsor Media Valu

+11% YoY

2.5B 373
Social Media 

naeents
Brands it reater 
tan 1M SMV

Postseason

$1.45B 2.4M
Total posuresSponsor Media Valu

+1% YoY

1.1B 178
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2025-2026 NHL SEASON BROADCAST VALUE

The first strategy lever: which 
placement  you  pick
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Regular Season Broadcast Placements
By Sponsor Media Value

Digitally Enhanced 
Dasherboard (DED) $498.9M

Center Ice $283M
Static Dasherboard $261.8M

Corner Ice $167.8M
Virtual Slot $118.2M

Broadcast Graphic $79.6M
Uniform $54.5M
Helmet $54.3M

Tunnel Signage $35.6M
Virtual Behind Goal $31.8M

Virtual Blue Line $27.9M
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2025-2026 NHL SEASON PLACEMENT INVENTORY

Inside that choice: virtual 
signage has earned its place 
next to physical
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Share of Broadcast Value
   

41% 59%
VirtualigitallyInserted ixed hysical
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2025-2026 NHL SEASON PLACEMENT INVENTORY

What virtual and physical 
signage means for local vs. 
national brands

Local Brands National Brands

Wider camera coverage, or 
reach beyond home games

One national insertion, or a 
footprint in a key market
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2x $285M
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2025-2026 NHL SEASON SOCIAL MEDIA VALUE

The same placement doesn’t 
win on every channel
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Regular Season Social Placements

$35.7M
Uniform

$25.1M
Static Dasherboard

Helmet
$23.4M

Social Branded Content
$10.5M

Digitally Enhanced 
Dasherboard (DED)

Corner Ice
$5.3M

$8.2M

Center Ice
$4.2M

Takeaway

$153

$53

ale er eosre of the 
Uniform Helmet and Social 
Branded Content

ale er eosre of the 
Static Dasherboard Digitally 
Enhanced Dasherboard 
Corner Ice and Center Ice
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2025-2026 NHL SEASON SOCIAL MEDIA VALUE

Placement gets you in the game. The 
right content is what earns attention

S      
        

L      
     S M 

V        
     L 

        
    

V       A 
      

      
      
        

       
  I    
       

      
       

    

Share of Social Sponsor 
Media Value
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2025-2026 NHL SEASON SOCIAL PLATFORM VALUE

Instagram carries the most social 
value, TikTok pays the most per look
P      I       

   TT          
     

T         A       
  TT             

            P   
         

Sponsor Media Value & Value Per Exposure
 Platform

$58.3

$14.7

$2.4

Top 5 Posts | By Total Sponsor Media Value
          

SMV Date Platform Placement(s) Description Link

$846,972 4/9/26 TikTok 
(@espnnhl) Broadcast Graphic, Center Ice Blooper / funny-skate clip View

$404,171 2/26/26 TikTok 
(@nhleurope)

Center Ice, Corner Ice, DED,

Static Dasherboard, Virtual Slot “Not my year” unlucky-bounce clip View

$315,225 12/17/25 TikTok 
(@nhleurope) Helmet, Static Dasherboard Goalie poke-check denies a goal View

$295,000 12/17/25 TikTok 
(@nhleurope)

Center Ice, Helmet, Static

Dasherboard, Towels, Uniform Draisaitl’s 1,000th career point View

$293,061 3/3/26 TikTok 
(@nhleurope) Corner Ice, Static Dasherboard Goalie scores a goal (viral) View
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$24.8 $24.5

https://www.tiktok.com/@espnnhl/video/7626878827121315102
https://www.tiktok.com/@nhleurope/video/7611266439143640342
https://www.tiktok.com/@nhleurope/video/7584896113845554454
https://www.tiktok.com/@nhleurope/video/7584819733950631190
https://www.tiktok.com/@nhleurope/video/7613110703712374038


2025-2026 NHL SEASON PLAYOFF PREMIUM

The second strategy lever: when you 
commit your sponsorship spend
Committing spend to a teams sponsorship is a bet on timing as much as on the team itself 

and often a multiyear one obody can guarantee a playoff run in any single season but a 

sponsor locked in across multiple years is positioned to benefit henever that run happens 

not ust if they happen to time it right in the moment Carolinas pergame broadcast value 

umped nearly  once the playoffs hit Tampa Bays umped almost  real payoffs for 

sponsors ho ere already in place some for years before it happened

Playoff vs. Regular-Season Broadcast Value

Carolina 
Hurricanes 13.7x

Tampa Bay 
Lightning 12.2x

Buffalo 
Sabres 12.0x

Vegas Golden 
Knights 7.3x

Minnesota 
Wild 6.6x

Anaheim 
Ducks 6.0x

Colorado 
Avalanche 6.0x

Philadelphia 
Flyers 5.4x

Utah 
Mammoth 5.4x

Montreal 
Canadiens 4.4x

        

7.4x

T H E  M I N D S E T

C O M P A N Y 08+



2025-2026 NHL SEASON PLAYOFF INVENTORY STRATEGY

Which assets you hold decides how 
much of the playoff run you capture
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Playoff Per-Exposure Premium
ersus egular eason

10.1xVirtual Slot

8.1xDigitally Enhanced 
Dasherboard (DED)

6.6xCorner Ice

Static Dasherboard 6.3x

6.2xCenter Ice

6.1xUniform

5.9xHelmet

5.8xTunnel Signage

5.7xBench Signage

Primarily nationally owned 
inventory during playoffs 

Primarily team owned 
inventory during playoffs

    
           

The Playoff Sponsor List Flips National Playoff Top Broadcast Brands
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2025-2026 NHL SEASON PLAYOFF INVENTORY STRATEGY

Own the inventory, or conquest 
the fans who saw it, either way, 
there’s a play
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Replay

For brands with a 
seat at the table
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CounterPlay

For brands 
looking to get one
I     

    
       

      
     

 

+ T H E  M I N D S E T

C O M P A N Y 10



2025-2026 NHL SEASON CATEGORY CONCENTRATION

There’s a third factor neither lever 
accounts for: how crowded a brand 
category already is
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NHL Sponsorship Category Concentration
Regular Season Playoffs

Category Sponsors Top-1 Top-3 Sponsors Top-1 Top-3

Apparel/Footwear 68 23.7% 57.4% 48 93.8% 98.2%

Consumer Electronics 43 24.6% 64.3% 33 49.9% 99.9%

Construction 97 14.6% 33.2% 72 52.6% 87.5%

Technology 195 16.0% 29.9% 150 54.0% 77.6%

Retail 175 24.4% 51.2% 132 31.4% 71.0%

Financial Services 182 9.4% 23.2% 138 15.9% 38.4%

Healthcare/Pharma 194 6.9% 18.9% 146 15.3% 38.5%
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2025-2026 NHL SEASON TAKEAWAYS & NEXT STEPS

The 2025-2026 season generated $3.22B 
in sponsor value, and a clearer answer to 
what to buy, when, and against whom

How to Plan Smarter for 2026-2027

01 02
The best value isn’t 
always the most 
expensive placement

Playoff value multiplies, 
and that upside is worth 
knowing about
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Check how crowded 
your category is 
before you commit
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Virtual gets the biggest 
playoff gains, but 
physical still climbs
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2025-2026 NHL SEASON

About Relo

Relo Metrics is an AI-powered analytics platform transforming 

how sponsorship value is measured in live sports and 

entertainment. By combining computer vision, machine learning, 

and near real-time data, the platform delivers automated, high-

precision insights to help brands, teams, and agencies maximize 

sponsorship ROI and make more informed decisions.

ABOUT

About GumGum

GumGum is the mindset company transforming advertising. We 

deliver results by matching brands with people in the right mindset, 

in the moments that matter. Powered by the Mindset Graph™, our 

AI-driven data engine processes millions of real-time contextual, 

creative, environmental, and historical signals to match every ad 

with the most receptive audience. The result is advertising that 

drives meaningful outcomes for advertisers and publishers, and is 

more relevant for consumers. Founded in 2008 and headquartered 

in Santa Monica, GumGum operates in over 19 markets across 

North America, Europe, Japan, and Australia.
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